
Public affairs at 
Fishburn Hedges



Fishburn Hedges

� We are a full service communications 
agency providing strategic communications 
advice and hands-on support to mainly private 
sector organisations.

� We are specialists in communication 
strategy, public affairs, PR, issues and crisis 
management, employee engagement and 
corporate responsibility consulting.

� We have the flexibility to offer either a totally 

FH expertise

� Corporate and brand reputation

� Public affairs

� Financial and professional services

� City and investor communications

� Emergency relations

� Employee engagement

� Insights and strategic planning

� Digital communications

� We have the flexibility to offer either a totally 
integrated PA/PR approach for clients, or  
dedicated public affairs support.

� We’ve been around since 1991. The 
Fishburn Hedges Group also includes 
Seventy Seven, our consumer brand PR 
agency; and Further, our design and reporting 
agency.

Public affairs: main sectors

� Financial services

� Retail

� Infrastructure

� Healthcare and welfare

� Food and drink



Our PA team

� Our 15-strong team of PA consultants 
provides sharp insights and practical advice 
on government and stakeholder relations.

� Our people are drawn from Parliament, the 
civil service, different political parties, local 
government and think tanks.

� We are policy experts , on issues such as 
financial services, infrastructure and public 
service reform. And we are well plugged into service reform. And we are well plugged into 
the Coalition Government. 

� Critically, we deliver business benefit by 
helping clients to shape the policy agenda 
and enhance their reputation.

� Excellence and ethics are at the heart of our 
approach. We are members of the 
Association of Professional Political 
Consultants (APPC).
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Our approach to PA

� Effective public policy engagement requires 
relationship-building, real policy expertise and 
innovative delivery. We can help with all 
three.

� We understand the politics, policies and 
personalities of the Coalition – and why the 
new politics demands a different approach to 
influencing.
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� So we take a content-driven and insights-
led approach to public affairs. That means we 
base our advice on first-hand intelligence and 
deep policy expertise.

� We apply this approach to these sectors in 
particular: financial services and retail, 
infrastructure and public service reform.



Our wider experience 



Some of our current 
public affairs clients 



Infrastructure

Virgin Trains: We’ve been working with Virgin 
Trains for over a decade. This includes advising 
on engagement with policymakers and 
stakeholders as the operator bids for rail 
franchises. We’ve also helped make the case 
for a new approach to rail policy which will 
secure investment from the private sector and 
help deliver economic growth.help deliver economic growth.

CB Richard Ellis: One of our more recent 
clients, we advise CBRE’s government and 
infrastructure team on the Coalition’s localism 
and planning reforms. We also help them to 
engage with Whitehall and local government. 



Healthcare

Novartis Vaccines: We advise Novartis on 
engaging with key politicians and officials in a 
specialist area of healthcare. We help them 
navigate policy changes, and raise the profile of 
their latest products. We work across the UK, in 
Westminster and the devolved administrations. 

Lloydspharmacy: Hired in 2010, we are 

.

Lloydspharmacy: Hired in 2010, we are 
helping to navigate Lloydspharmacy through a 
major restructuring of the NHS. We are 
delivering engagement programmes based on 
think-tank and media partnerships.  
Lloydspharmacy are owned by German medical 
company Celesio.
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Financial services

Barclaycard: We advise Barclaycard on  
consumer credit issues, and are helping to build 
up their senior engagement with Westminster 
and Whitehall. We are the long-standing 
retained PR agency for Barclays.

Nationwide: We’ve advised the UK’s largest 
building society on public policy and stakeholder 
engagement. We’ve helped them respond to UK 
and EU regulatory change, including the 
emerging proposals from the Independent 
Commission on Banking and the new Basel III 
requirements. 



John Lewis Partnership: We have been hired 
by JLP to advise them on a range of public 
policy areas, including planning, skills and 
sustainability. JLP is one of the most popular 
and trusted retail brands in the UK, with its John 
Lewis and Waitrose stores.

Aimia : Aimia owns Nectar, the UK’s leading 

Retail

Aimia : Aimia owns Nectar, the UK’s leading 
loyalty programme. Our remit is to grow their 
corporate media presence, through briefing 
programmes for senior executives and media 
coverage for major business developments. Our 
PA advice focuses on policy around privacy and 
data issues. 
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Food & drink

Nestlé: We are Nestlé’s lead global corporate 
communications agency. We concentrate on 
reputation issues and social media, advising on 
the communication of sustainability and 
responsibility activities online. We have also run 
UK parliamentary activities, such as building 
political awareness in the launch of Fairtrade 
KitKat.KitKat.

Tetra Pak: We’ve worked with Tetra Pak for 
over 10 years. Most recently our work has 
focused on improving Tetra Pak’s reputation as 
a responsible carton retailer. We developed a 
programme of activity to  tell and show policy 
makers and local authorities in particular, that 
Tetra Pak takes its environmental and recycling 
responsibilities seriously. 



Public Service Reform

Avanta: We advise Avanta, one of the UK’s 
leading welfare-to-work and training providers. 
Our public affairs and public relations work is 
focused around the delivery of the 
Government’s flagship Work Programme, and 
we are supporting the business as it expands 
into new public service markets.into new public service markets.

Maximus: We have advised Maximus, a leading 
US health and human services company that 
provides programme management and 
consulting services to governments. Our work 
has included supporting new commercial 
opportunities as they have grown their UK 
business.



Our team
Fiona Thorne (CEO, Fishburn Hedges) 
specialises in advising organisations such as 
Shell and Nestlé on campaigns to help them 
manage their reputations. She also has wide-
ranging experience of handling Emergency 
Relations situations, ranging from product 
recalls and factory closures to corporate 
restructuring. 

Dermot Finch (Head of PA) joined FH in 2010. 
He previously set up and ran the Centre for 
Cities think tank (2005-10) and before that was 
a policy adviser at HM Treasury (1994-2005), 
including a posting to the British Embassy in 
Washington DC. He advises clients such as 
John Lewis Partnership and Barclaycard.



Our team

Shirin Homawala (Consultant) joined FH in 
2011, from London Communications Agency. 
She previously worked for the Lib Dems at the 

Rory Scanlan (Director) has 15 years’ 
experience in public affairs, politics and 
communications. Previously, he worked in 
Parliament and was a member of Tony Blair’s 
press team during the 2001 and 2005 general  
elections. 

She previously worked for the Lib Dems at the 
London Assembly and Nick Clegg at the 
European Parliament.

Andrew Marshall (Director) focuses on issues 
management, public affairs and corporate 
media relations across a range of sectors. 
Outside work, he is a local councillor in 
Camden, former parliamentary candidate and 
vice chairman of the Tory Reform Group.



Our team
Holly Rouse (Associate Director) joined FH in 
2008. She has particular experience working 
with clients in the health, food and drink, and 
sustainability sectors. She studied History and 
Politics at the University of Nottingham.

Tom Wadsworth (Consultant) joined FH in 
October 2011 from Network Rail. He currently 
works for PA clients in the infrastructure, food 
and drink, and energy sectors.and drink, and energy sectors.

Amy Wilson (Associate Consultant) joined FH 
in 2010 as a graduate trainee, after studying 
Social and Political Sciences at the University of 
Cambridge. Her PA clients are in financial 
services and her wider portfolio includes 
personal finance, sustainability and  financial 
technology.
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Our team
Andrew Lewin (Consultant) joined FH in 2009 
as a politics graduate from the University of 
York. Outside work, Andrew is a political activist 
and contested a Parliamentary seat at the 2010 
General Election.

Rachel  Barrett joined FH in 2010 as public 
affairs researcher. Previously, she was a senior 
news analyst at DeHavilland Political. Rachel 
studied History and Politics at the University of 
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studied History and Politics at the University of 
Limerick and King’s College London. 

Paul Hodgson (Associate Director) has over 10 
years’ PR and PA experience specialising in 
public sector campaigns, transport and 
pensions. Before joining FH in 2006, Paul was 
an adviser to the Liberal Democrats for six 
years.



Our team
Natalie Bateman (Consultant) has five years’ 
PR and PR experience, specialising in 
healthcare. Prior to her time working in 
communication agencies, Natalie worked for 
Lord Howard when he was Leader of the 
Conservative Party. 

Laura Wyld (Associate Director) has over a 
decades experience in public affairs  working 
with a host of house-hold names in the food and with a host of house-hold names in the food and 
drink, transport, and health sectors. Before 
joining consultancy she worked as a campaigns 
and researcher adviser at CCHQ. 

Natasha Jones (Associate Consultant) joined 
FH in 2010 after graduating from the LSE. Her 
current PA work is in retail and sustainability with 
her wider experience including personal finance, 
corporate consumer campaigns, charity work 
and behavioural change.
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� CIPR Awards 2010
� Winner: Media Relations (Legal & General)

� “Great Places to Work” Award (with the FT)
� UK’s top 25 best workplace for past 8 years

� SABRE Awards 2010
� Winner: Certificate of Excellence (FH ‘Twinge’)

� IPRA Golden World Awards 2009/2010

� Finalist: Media Relations (TV Licensing)

� IPRA Awards for PR Excellence 2009 
� Winner: Corporate Communications (Shell 

Our trophies

� Winner: Corporate Communications (Shell 
International)

� PR Week Awards 2010 
� Finalist: Not for Profit (Energy UK) 

� Corporate Comms – Digi Awards 2010
� Finalist: Best use of Digital Media (TV Licensing)

� Public Affairs News Awards 2010
� Finalist: Best use of Social Media (FH ‘Twinge’)

� Reputation Online Awards 2010
� Finalist:  Best Integrated Online Campaign 

(Nintendo)




